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1. Notice Inviting Bids 

MARKFED 

Tender Reference Number:  MFD/MKTG/2025-26/AGENCY/ 

The Punjab State Co-operative Supply and Marketing Federation Limited (“MARKFED”), an 
Apex Cooperative Society registered under the Punjab Cooperative Societies Act, 1961, hereby 
invites e-bids under a two-stage Bidding system (i.e., technical and financial) for the “Hiring of 
Agency for Branding, Social Media and PR services for Sohna Brand under MARKFED”. 

The closing date and time to submit Bids on the State e-procurement portal, 
i.e.,https://eproc.punjab.gov.inis 31.10.2025 at 5.00 hrs. 

Details and terms & conditions can be found atwww.markfedpunjab.com 
andhttps://eproc.punjab.gov.in 

Any addendum / corrigendum / correction, if applicable, shall be uploaded on MARKFED’s 
website, i.e.,www.markfedpunjab.com and onhttps://eproc.punjab.gov.in only. No other 
communication or advertisement will be given. The prospective Bidders are advised to regularly 
check the specified websites for any corrigendum/addendum/clarifications regarding this Tender 
Document. 

 
Managing Director, 
 
The Punjab State Co-operative Supply and Marketing Federation Ltd. 
(MARKFED) 
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2.   Document Control Sheet 

S.NO Particular Details 

1.                Tender Document fee* 
INR 10,000/- (Indian Rupees Ten Thousand only) 
(inclusive of any applicable GST) 

2.                Processing Fee 
As mentioned on state e-Procurement 
portalhttps://eproc.punjab.gov.inthrough online 
mode only 

3.                Earnest money deposit (EMD)** 
INR 2,00,000 (Indian Rupees Two Lakhs Only) 
payable at state e-procurement portal through 
online transfer. 

Schedule of Tender 

4.                Date of publishing the Tender 10.10.2025 

5.                
Starting date and time for the 
submission of Bids (“Bid Submission 
Commencement”) 

10.10.2025 

6.                
Last date and time for the submission 
of bids (“Bid Submission Deadline”) 

31.10.2025 at 5.00 pm  

7.                Pre- Bid Meeting 16.10.2025 at 11.00 am.  

8.   Venue for Pre- Bid Meeting  
Committee Hall, Ground Floor, MARKFED 
House, Plot No. 4, Sector 35-B, Chandigarh - 
160022. 

9.                Technical Bid opening date and time 03.11.2025 at 11.00 AM  

10.                Venue for Bid opening 

Committee Hall, Ground Floor, MARKFED 
House, Plot No. 4, Sector 35-B, Chandigarh - 
160022. 
The e-Bids shall be opened in the presence of the 
Bidders, who may wish to be present. 

11.             Financial Bid opening date and time 
To be communicatedto the technically qualified 
Bidders at a later stage.  

12.             
Websites for downloading the Tender, 
corrigenda, addenda, etc. 

These documents can be downloaded by the 
Bidders from: https://eproc.punjab.gov.in 
OR 
www.markfedpunjab.com 

13.             Contact details 
Name: Jaswinder Singh, Chief Manager 
E-mail: marketing@markfedpunjab.com 
Telephone Number: 0172-5138765   

14.             Bid validity period 
Valid till the expiry of 90 (ninety) days from 
opening of the Bids. 

 
Earnest Money Deposit/Processing fee shall be paid through State e-procurement portal only. No 
other modes of payment shall be accepted. 
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* The cost of the Tender document won’t be waived off for MSMEs. * 
** No exemption from Earnest Money Deposit (EMD) and security amount shall be granted to any 
entity, irrespective of certifications or exemptions obtained from any authority.  
** In case, a Bidder fails to pay the EMD along with the Technical Bid, the Bid of the Bidder shall 
be rejected. 
All payments including Earnest Money Deposit shall be paid through online / e-payment shall be 
paid through online / e-payment modes only. No other modes of payment shall be accepted. 
All Bidders are requested to have a digital certificate and get themselves registered with the 
application service provider of NIC. 
 
HELP DESK 

For any portal related technical queries, prospective bidders can call the 24x7 central helpdesk 
numbers i.e. 0120-4493395, 4001002, 4001005 and 6284884511 or at local helpdesk numbers 0172-
2970263, 2970284 from 9:00 AM to 5:00 PM on all government working days or reach through  
eproc@punjab.gov.in orsupporteproc@nic.in 
 

3.   Disclaimer 

The information contained in this Tender or subsequently provided to the Bidders (which term is 
defined below) in documentary form by or on behalf of MARKFED or any of its authorized 
representatives, employees or advisors (which authorization shall be expressly made in relation to 
this Tender and in writing, and duly published onwww.markfedpunjab.com and 
https://eproc.punjab.gov.in) (collectively, the “Tendering Authority”), is provided to the Bidder(s) 
on the terms and conditions set out herein. 

This Tender is neither an agreement nor an offer. Further, this Tender is not an invitation by the 
Tendering Authority to any party other than the entities that are qualified to submit their proposal, 
whether in the form of an e-bid or otherwise (as may be required by the Tender), in response to it 
(“Bid” or “e-Bids”). The purpose of this Tender is to provide potential bidder(s) with information to 
assist in the formulation of their proposal. This Tender does not purport to contain all the information 
each Bidder may require. This Tender may not be appropriate for all persons, and it is not possible 
for the Tendering Authority to consider the investment objectives, financial situation and needs of 
each potential bidder who reads or uses this Tender. Each potential bidder should conduct their own 
investigations and analysis and should check the accuracy, reliability and completeness of the 
information in this Tender and wherever necessary, obtain independent advice from appropriate 
sources. 

The Tendering Authority makes no representation or warranty and shall incur no liability under any 
law, statute, rules or regulations as to the accuracy, reliability or completeness of the Tender. 

The information provided in this Tender to Bidder(s) and / or potential bidder(s) is on a wide range 
of matters, some of which may depend upon interpretation of law. The information given is not an 
exhaustive account of statutory requirements and should not be regarded as a complete or 
authoritative statement of law. The Tendering Authority accepts no responsibility for the accuracy or 
otherwise for any interpretation or opinion on law expressed herein. 
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The Tendering Authority, its employees and advisors make no representation or warranty and shall 
have no liability to any person, including any Bidder or potential bidder, under any law, statute, rules 
or regulations or tort, principles of restitution or unjust enrichment or otherwise for any loss, 
damages, cost or expense which may arise from or be incurred or suffered on account of anything 
contained in this Tender or otherwise, including the accuracy, adequacy, correctness, completeness 
or reliability of the Tender and any assessment, assumption, statement or information contained 
therein or deemed to form part of this Tender or arising in any way in this Bid stage. 

The Tendering Authority also accepts no liability of any nature whether resulting from negligence or 
otherwise whatsoever arising from reliance of any Bidder upon the statements contained in this 
Tender. 

The Tendering Authority may in its absolute discretion, but without being under any obligation to do 
so, update, amend or supplement the information, assessment or assumptions contained in this 
Tender. 

The issue of this Tender does not imply that the Tendering Authority is bound to select a Bidder or to 
appoint the Successful Bidder(s), as the case may be, for empanelment or any other purpose. The 
Tendering Authority reserves the right to reject all or any of the Successful Bidder(s) or Bids without 
assigning any reason whatsoever. Further, the Tendering Authority is not bound to accept any or all 
theBids, and also reserves the right to accept or reject any or all of the Bids received, without 
assigning any reasons for the same. No Bidder shall have any grievance or claim against the 
Tendering Authority or its officers, employees, successors or assignees for rejection of any Bids. 

The Tendering Authority shall be entitled to assess and determine the sufficiency or completeness of 
the documentation furnished by a Bidder at its sole discretion, and where so deemed necessary by the 
Tendering Authority, seek additional clarification and/or information from any Bidder. 

The Bidder(s) shall bear all its costs associated with or relating to the preparation and submission of 
its e-Bid including but not limited to preparation, copying, postage, delivery fees, and expenses 
associated with any demonstrations or presentations which may be required by the MARKFED or 
any other costs incurred in connection with or relating to its e-Bid. All such costs and expenses will 
remain with the Bidder(s) and the Tendering Authority shall not be liable in any manner whatsoever 
for the same or for any other costs or other expenses incurred by a Bidder in preparation or 
submission of the e-Bid, regardless of the conduct or outcome of the tendering process. 

This Tender is being issued with no financial commitment and the Tendering Authority reserves the 
right to withdraw the Tender and change or vary any part thereof or foreclose the same at any stage. 
No contract or like binding arrangement shall be deemed to have come into existence between the 
Tendering Authority and any Bidder pursuant to this Tender including pursuant to any submission 
from Bidder or any evaluation thereof by the Tendering Authority 

4.   Abbreviations 

Sr. No. Abbreviation Description 

1 DSC Digital Signature Certificate 
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5.   Definitions 

5.1.1 “Applicable Law” means all laws, brought into force and effect by the government of India or 
any state government in India including rules, regulations and notifications made thereunder, and 
judgements, decrees, injunctions, writs and orders of any court of record, applicable to this Tender 
and the Contract and the exercise, performance and discharge of the respective rights and obligations 
of the Bidders and MARKFED, as may be in force and effect during the subsistence of the Tender 
and/ or the Contract. 
 

2 EMD Earnest Money Deposit 

3 LOA Letter Of Award 

4 LOI Letter of Intent 

5 MARKFED Punjab State Co-operative Supply and Marketing Federation Limited 

6 MIS Management Information Systems 

7 GIF Graphics Interchange Format 

8 FMCG Fast Moving Consumer Goods 

9 KPI Key Performance Indicators 

10 TEC Tender Evaluation Committee 

11 DM Direct Message 

12 GST Goods & Services Tax 

13 POS Point of Sale 

14 TDS Tax deducted at Source 

15 USP Unique Selling Proposition 
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5.1.2 “Bid Submission Commencement” shall mean the specific date and time designated in this 
Tender as commencement of the submission of Bids in response to this Tender, as more particularly 
set forth herein. 
 
5.1.3 “Bid Submission Deadline” shall mean the specific date and time designated in this Tender by 
which all Bids in response to this Tender must be received, the form and manner as set forth herein. 
 
5.1.4 “Bid” or “e-Bid” shall have the meaning as specified in Paragraph 3 of this Tender. 
 
5.1.5 “Bidder(s)” shall have the meaning as specified in Paragraph 11.1 of this Tender. 
 
5.1.6 “Contract” shall have the meaning as prescribed to it in paragraph 6.4 of this Tender. 
 
5.1.7 “Earnest Money Deposit” or “EMD” shall have the meaning as prescribed to it in paragraph 
12.4(i) of this Tender. 
 
5.1.8 “Eligibility Criteria” shall have the meaning as prescribed to it in paragraph 11 of this Tender. 
 
5.1.9 “Force Majeure” shall have the meaning as prescribed to it in paragraph 8.4 of this Tender. 
 
5.1.10 “Government Authority”means any entity, authority or body exercising executive, 
legislative, judicial, regulatory or administrative functions of or pertaining to government, including 
any governmental or statutory authority, judicial authority, agency, department, board, commission, 
public body or instrumentality of any jurisdiction as applicable to the Tendering Authority and / or 
the Bidders (including the Selected Bidder) including but not limited to any court or tribunal 
(including any arbitration tribunal) having jurisdiction, as applicable. 
 
5.1.11 “MARKFED” means the Punjab State Co-operative Supply and Marketing Federation 
Limited. 
 
5.1.12 “Project” shall have the meaning as prescribed to it in paragraph 6.5 of this Tender. 
 
5.1.13 “Sohna” shall have the meaning as prescribed to it in paragraph 6.2 of this Tender. 
 
5.1.14 “Security Deposit” shall have the meaning as prescribed to it in paragraph 12.4(ii) of this 
Tender. 
 
5.1.15 “Selected Bidder” shall have the meaning as prescribed to it in paragraph 7  of this Tender. 
 
5.1.16 “Technical Bid” shall have the meaning as prescribed to it in paragraph 11.3 of this Tender. 
 
5.1.17  “Tender Process” shall have the meaning as prescribed to it in paragraph 12.7 of this Tender. 
 
5.1.18 “Tendering Authority” shall mean MARKFED or any of its authorized representatives, 
employees or advisors (which authorization shall be expressly made in relation to this Tender and in 
writing, and duly published on www.markfedpunjab.com and https://eproc.punjab.gov.in). 
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5.1.19 “Branding” includes the Strategic development and consistent execution of a brand’s identity, 
positioning, and communication to shape public perception and drive consumer engagement.. 
 
5.1.20 “Marketing” includes advertising and promotional efforts to communicate a brand’s value to 
its target audience. It encompasses social media platform management, digital marketing, and the 
creation of creative assets to drive engagement, build awareness, and support product positioning 
across all channels. 
 
5.1.21 “Public Relations” is the strategic communication process that builds and maintains a 
positive image of a brand with the public, media, and stakeholders. It focuses on earned media 
through print publications, government PR channels, and both digital and traditional media. 

5.1.22 “Creative Assets” includes social media content (reels, product posts, festival posts, 
promotional creatives), graphical designs (videos, GIFs, banners, infographics), and collaterals for 
events, exhibitions, retail stores, POS, packaging mock-ups, and advertising materials. 

 
6.   Overview 

6.1  The Punjab State Co-operative Supply and Marketing Federation Ltd. also known as 
‘MARKFED’ was registered in 1954 under the Punjab Cooperative Societies Act, 1961 and is an 
Apex Cooperative Society in the State of Punjab. MARKFED is a State procurement agency and is 
engaged, inter alia, in the procurement of agricultural produce. 

6.2 Sohna (“Sohna”) is the flagship brand of MARKFED, offering a diverse portfolio of over 100 
high-quality products across various categories. These products include vanaspati, refined oils, 
mustard oil, honey, spices, rice, and tea and canned and bottled food items etc, produced under 
stringent quality standards to ensure customer satisfaction and trust. The Sohna brand has become 
synonymous with purity, authenticity, and reliability in the agricultural and food products market. 
Additionally, Sohna operates through two main production plants - MVAI Khanna and Canneries 
Jalandhar—and five depots, which facilitate the distribution of products to 6+ states/UTs and 13+ 
countries. Sohna operates through the following distribution network:- 

i. Physical Sales: Markfed Punjab operates over 100 brick-and-mortar locations, including sales 
centers, booths, and bazaars across Punjab and Chandigarh. 

ii. Domestic Distributor Network: Markfed has a strong network of 240+ distributors across 
Punjab, Haryana, Delhi and Chandigarh to ensure wider reach of SOHNA’s edible products. 

iii. Exports: Markfed Punjab exports various products like RTE, mustard oil and honey to the 
countries worldwide. 
 

6.3  To enhance the market positioning and brand value of its flagship FMCG brand “Sohna”, the 
Punjab State Cooperative Supply and Marketing Federation Ltd. (“MARKFED”) intends to adopt a 
holistic and multi-channel marketing approach. This initiative is aligned with the broader objective of 
increasing product visibility, expanding consumer reach, and reinforcing MARKFED’s brand equity 
across traditional and digital platforms. 

6.4  Accordingly, MARKFED is issuing this Tender for the selection of a service provider that shall 
conceptualize, design, and implement a strategic marketing and communications strategy in 
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accordance with the terms set out herein. The selected agency (“Selected Bidder”) shall be 
responsible for delivering the full scope of work as outlined in this Tender. The engagement shall be 
governed by a formal agreement to be entered into between MARKFED and the Selected Bidder 
(“Contract”). 

6.5 The planning, execution, and delivery of the branding, marketing, social media, and public 
relations services, in accordance with the terms of this Tender, including all incidental, ancillary, or 
related activities necessary to fulfill the scope of work detailed herein, shall hereinafter be referred to 
as the “Project.” 

 
7.   Scope of Work 
 

The Bidder selected (“Selected Bidder”) consequent to the tendering process detailed in the Tender 
(“Tender Process”) shall be required to undertake the following scope of work.  

7.1    Brand Strategy Development 

i. Develop a clear brand identity workbook based on a 360-degree analysis of the organization 
(MARKFED) and the brand (Sohna), incorporating brand and product stories, taglines, value 
proposition, Unique Selling Proposition, palette and vision for better strategic brand 
positioning amongst the contemporary competitors in the market. 

ii. Create a comprehensive brand kit that includes the logo, color palette, typography, visual 
elements, brand guidelines, mission, vision, and values, brand voice and tone, photography 
style, usage examples, templates, digital assets, and any other details that may pertain to the 
brand kit in the future. 

iii. Establish a timeline with actionable plans to implement the brand identity created, including 
milestones for each activity. 

7.2    Strategic Communication & Campaign Planning 

i. Develop an overarching communication roadmap, aligned with Sohna’s brand and product 
goals. 

ii. Design a year-on-yearand monthlycampaign calendar, with product-wise themes, channel 
level focus, timelines, and messaging priorities. 

iii. Provide strategic guidance on integrating promotional campaigns across digital and offline 
media. 

7.3    Digital Marketing & Social Media Management 

i. Digital Campaign Calendar 

Develop a yearlong and month-long product-wise digital marketing calendar and channel 
focus marketing calendar with pre-defined themes, targets, and outcomes. The plan must be 
submitted for approval to the Head Office on 7th of every Month.  
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ii. Platform Management 

Full managementof SOHNA’s digital presence on Facebook, Instagram, YouTube, and 
Twitter. Key responsibilities include: 
a. Regular posting and content updates through interactive content formats 
b. Community management – replying to comments, Direct messages, and customer 

queries within 24 hours 
c. Managing and optimizing paid campaigns 
d. Monitoring platform insights and adjusting strategy accordingly 
e. Creating and managing engaging Facebook and Instagram Stories to enhance audience 

interaction and visibility 
f. Conduct monthly competitor analysis benchmarking Sohna’s social media 

engagement, strategy, campaigns, and reach against identified competitors 
g. Maintenance of minimum engagement rate of 3%(as per clause no. 8. 3.3) on 

Instagram and Facebook with the cost per reach not exceeding Rs. 0.30 for each 
platform. 

h. Submission of Monthly Progress Report by 7th of every subsequent month (as per 
clause no. 8.3.2). 

iii. Content Creation 

Design and develop 31 creative assets per month in Punjabi, Hindi and English language as 
specified by MARKFED, including but not limited to the following formats: 

a. Minimum 6 reels/short-form videos (product-focused, festival-themed, behind-the-
scenes, etc.) and 2 Infographic videos, as required 

b. 6 or more image carousels, highlighting key product features, benefits, or campaigns 
and event participation. One image carousel will be considered as a single creative 
asset. 

c. 17 Static posters, GIFs, and text-based posts for regular engagement 
d. Posting of minimum 15 stories per month from above existing Social Media creatives 

with Interactive content such as polls, quizzes, and surveys to enhance audience 
participation 
 

iv. Engagement Activity 

Organize and host webinars or live streaming sessions for product promotions and customer 
interaction. 

v. Performance Marketing 

a. Plan and manage ad campaigns on Google Ads, Facebook Ads, and YouTube. 
b. Monitor campaign performance and optimize for better ROI. 
c. Lead generation and lead conversion as per MARKFED E-Commerce 

vi. Influencer Collaborations 

Identify, engage, and manage influencer partnerships to amplify brand presence within 
target demographics, with costs borne by MARKFED on an actual basis, subject to prior 
approval. 
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7.4    Creative Design & Asset Development 

The agency shall be responsible for designing and developing up to 24 high-quality creative 
assets per month in Punjabi, Hindi and English Language, covering a diverse range of 
marketing and branding materials for Sohna. This includes: 

i. Designing all types of advertising materials for newspapers/magazines. 
ii. Designing all kinds of advertisement material for POS/Hoarding/Pamphlets/Danglers, etc. 

iii. Designing branding and advertising work for any MARKFED Sohna sales outlet or branch 
offices. 

iv. Designing of Branding of MARKFED Sohna Merchandise. 
v. Designing of Branding Design for MARKFED Sohna Sales Counters and Kiosks. 

vi. Designing all kinds of advertising campaigns for all MARKFED Sohna products. 
vii. Design of Product Catalogue. 

viii. Designing of Annual Report. 
ix. Designing stalls for Exhibition/Seminars. 
x. Design for meetings/launch events backdrops, standees, etc. 

xi. Anyotherdesign work related to print advertisement. 
The assignment will be given through email or WhatsApp as per requirement of Markfed.  
 

7.5    Retail Merchandising & Point-of-Sale Strategy 

i. Design in-store visual merchandising displays and POS collaterals to improve product 
visibility at retail outlets.  

7.6    Branding, Packaging & Product Communication 

i. Design packaging and labeling for existing/new products aligned with brand identity and 
consumer appeal. 

ii. Create compelling brochures and product literature for outreach and awareness. 
iii. Contribute to long-term brand building efforts through consistent visual and narrative 

alignment across mediums. 

7.7    Public Relations Strategy 

i. Enhance corporate imagery for Sohna through social media and PR messaging, building 
thought leadership and positioning the organization as a progressive PSU. 
ii. Manage official accounts of MARKFED Sohna and its extensions, implementing a strategic 
plan for public relations and ensuring alignment with the organization's vision and mission. 
iii.Event Management and Activation: Support in Planning and executing brand events, 
product launches, and experiential marketing activations to engage with consumers directly. 
iv. Crisis Management: Support in Developing strategies and protocols to manage and 
mitigate brand crises or reputation threats effectively. 
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8.   General Project Terms 

8.1    Term 

The initial term of the Contract shall be for a period of 2 (two) years. It may be extended on a 
yearly basis (1(one) + 1(one)), one year at a time, subject to the mutual consent of both the parties 
to the Contract under the same terms, conditions and rates. However, the maximum period of 
validity of the Contract shall be 4 (four) years from the date on which it is first executed (i.e., the 
initial period of 2 (two) years, plus two mutually agreed extensions of one year each. 

8.2    Tax Invoice Requirement 

The Bidder shall issue tax invoices for GST and other applicable taxes upon the supply of assigned 
deliverables/services. 

8.3    Payment Terms 

8.3.1 General Conditions 
 

i. MARKFED shall make payments to the successfully onboarded agency on a monthly basis, 
within 15 days of the invoice submission, along with a performance report in the format 
mentioned in Clause 8.3.1(ii), subject to the completion of deliverables outlined in Clause 
8.3.2 and 8.3.3 

ii. The bidders will be required to submit a monthly report comprising benchmarking of 
Sohna’s social media engagement against competitors as mentioned in section 7 Scope of 
Work, status of targets and deliverable as per Clause 8.3.2 and 8.3.3 by 7th of every month. 

iii. All payments are subject to satisfactory submission of deliverables. 
iv. Any payments made by the bidder, other than the service fees, will only be processed for the 

items specified in Clause 8.3.4 to Clause 8.3.6. The bidder must submit original invoices for 
these items in order for the payments to be processed. 

v. Any other such payments will require approval from Markfed (Refer Paragraph 8.3.5 of 
Tender document) before they are processed. 

vi. No advance payment shall be made. 
vii. Applicable taxes (GST, etc.) will be paid as per government norms. 

viii. Statutory deductions, including income tax deducted at source (IT-DS) and goods and 
services tax deducted at source (GST-TDS), shall be made as per Applicable Law. 

ix. Any tax liabilities, interest, penalties, or litigation costs incurred due to any GST non-
compliance by the Bidder shall be recovered from the Selected Bidder.  

x. The Selected Agency is required to submit all designs and creativity in a hard disk drive at 
the end of each year. 

xi. The Selected Agency shall be required to hand over the credentials of all social media 
accounts upon termination or at the conclusion of the contract. 

xii.  The GST amount will be refunded only after the same reflects in the 2B return of Markfed. 
xiii. The successful bidder will provide GSTIN linked bank account and a printout from GST 

portal showing the bank account details. The same must be submitted with the bills . 
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8.3.2. Deliverables to be Submitted 

The following deliverables are needed to be submitted by the Selected Agency: 

Category Deliverables Quantity  Timeline 

Social Media 

 Design and develop 31 
Social Media creative assets 
per month in Punjabi, Hindi 
and English language   

 (Minimum 6 reels and2 Infographic 
videos and 6 image Carousels and 17 
other static posts) 

 
 Posting minimum 15 stories 

per month from above 
existing Social Media 
creatives with Interactive 
content such as polls, 
quizzes, and surveys to 
enhance audience 
participation. 

31 Monthly 

Monthly Content Calendar 1 Within 1 week from the 
start of every month 

Monthly Progress Report 1 By 7th of Subsequent 
month 

Graphic designs Print Collaterals / Graphic Assets 24 Monthly 

Branding Brand Guidelines (Brand Kit) 1 Within first 4 months of 
the Award of contract 

Public Relation Public Relations Strategy 1 Annually 

Competitor 
Benchmarking 

Competitor Analysis Report 1 Monthly 

 

 8.3.3 Social Media Performance Targets 

Metric Formula Platform 
Time 
Frame 

Base Number to 
be considered 

Target 

Engagement Rate 

Total 
Engagement ÷ 
Total Reach × 
100  

Instagram and 
Facebook 

Monthly - 3% 
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Respond to 
DMs/Queries 

- 

Instagram, 
Facebook, 
Twitter, and 
YouTube 

Monthly - 

Respond to 
DMs/Queries 
within 24 
hours 

Monthly average 
growth in reach 
per post 

(Average 
Reach= Total 
number of 
likes, shares 
and 
comments/No. 
Of Posts) 
Current month 
average reach 
per post-
Previous month 
average reach 
per 
post/Previous 
month average 
reach per post * 
100 

Instagram, 
Facebook, 
Twitter, and 
YouTube 

Monthly 

Avg Insta Reach 
per month-
17,78,764 
 
Avg Facebook 
Reach per month- 
6,26,764 per 
month 
 

15% 

Monthly average 
growth in views 
on videos/reels 

Current month 
average views 
per reel-
Previous month 
average views 
per 
reel/Previous 
month average 
views per reel * 
100 

 

Instagram, 
Facebook, 
Twitter, and 
YouTube 

Monthly 

Instagram:19,000 
per video 
 
Facebook:18,000 
per video 

10% 

 

Monthly Growth 
in Followers 

 

(Current Month 
Followers – 
Previous 
Month 
Followers) ÷ 
Previous 
Month 
Followers) × 
100 

Instagram, 
Facebook  

Monthly 
Facebook-
2,70,650 
Instagram-3608 

3% 

 

8.3.4 Creative Stock Purchases 

Reimbursement of premium stock images, video, fonts, etc., used for MARKFED Sohna campaigns, 
will be made as per actual, subject to: 

i. Prior written approval 
ii. Submission of original purchase invoices 
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8.3.5 Social Media Boosting / Paid Campaigns 

i. Separate budget will be allocated for paid promotions to enhance campaign reach, and it will be 
mutually aligned with the Vendor. 

ii. The agency shall plan and execute these campaigns based on MARKFED Sohna's targeting 
objectives. 

8.3.6Influencer Collaboration 

Separate payment will be made for influencers on actuals, subject to prior approval by MARKFED. 

8.4    Force Majeure 

i. The Security Deposit of the Selected Bidder shall not be forfeited, and the Contract shall not 
be terminated for default, if and to the extent that delays in performance or other failure to 
perform the Selected Bidder’s obligations under the Contract is the result of an event of Force 
Majeure. 

ii. For the purposes of this section, “Force Majeure” means an event that materially impacts the 
Selected Bidder’s performance of its obligations under this Tender and / or the Contract, that is 
not reasonably foreseeable, is beyond the control of the Selected Bidder, does not involve the 
Selected Bidder’s fault or negligence, and which could not be avoided by reasonable care and 
due diligence. Such events shall include, inter alia, war, revolution, riot, earthquake, fires due 
to a natural calamity, flood, epidemic and quarantine restrictions. 

iii. If a Force Majeure situation arises, the Selected Bidder shall promptly notify MARKFED in 
writing of such conditions and the cause thereof. The Selected Bidder shall be obligated, where 
so required by MARKFED, to provide documentary evidence of the occurrence of the Force 
Majeure event. Unless otherwise notified by MARKFED in writing, the Selected Bidder shall 
continue to perform those obligations under the Contract that are reasonably practicable and 
shall seek all reasonable means for performance not prevented by the Force Majeure event.    
  

9.   Instructions to Bidders 

9.1 The Bid submission module on the e-tender websitehttps://eproc.punjab.gov.in enables the 
Bidders to submit the e-Bid online in response to the Tender published by MARKFED. 

9.2 Bid submission can be done only from the Bid Submission Commencement until the Bid 
Submission Deadline, as detailed in the Document Control Sheet above. Bidders should start the 
Bid submission process well in advance so that they are able to submit their e-Bids in time. 

  9.3 The Bidders shall submit their e-Bid considering the server time displayed in the e-tender 
websitehttps://eproc.punjab.gov.in. This server time is the time by which the e-Bid submission 
activity shall be allowed, till the Bid Submission Deadline.  

9.4 Once the Bid Submission Deadline occurs, the Bidders shall not be permitted to submit their e-
Bid. The Bidders hereby agree that they are solely responsible for any delays in submission of the 
e-Bid.   

9.5 The Bidders shall be required to follow the instructions as per the “Manual kit section” on the 
websitehttps://eproc.punjab.gov.inwhile submitting their respective e-Bids. 
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i. For participating in the Tendering Process through the e-Bidding system, it is necessary 
for the Bidders to be registered users of the e-tender websitehttps://eproc.punjab.gov.in 
if they have not done so previously for registration. 

ii. In addition to the normal registration, the Bidder must register with his/her Digital 
Signature Certificate (DSC) in the e-Bidding system and subsequently he/she will be 
allowed to carry out his/her e-Bid submission activities. Registering the Digital 
Signature Certificate (DSC) is a one-time activity. Before proceeding to register his/her 
DSC, the Bidder should first log on to the e-Bidding system using the user login option 
on the home page with the login Id and password with which he/she has registered.  

iii. For successful registration of DSC on e-tender website (https://eproc.punjab.gov.in) the 
Bidder must ensure that he/she should possess class-3 DSC issued by any Certifying 
Authorities approved by the Controller of Certifying Authorities, Government of India, 
as the e-tender website (https://eproc.punjab.gov.in) is presently accepting DSC issued 
by these authorities only. The Bidder can obtain a user login ID and perform the DSC 
registration exercise given above even before the Bid Submission Commencement. 
Bidders are encouraged to complete their registration activities well in advance of the 
Bid Submission Deadline. MARKFED shall not be held in any way responsible if the 
Bidder fails to submit his/her e-Bid due, inter alia, to DSC related registration problems 
for which the Bidder did not have sufficient time to troubleshoot because the Bidder 
chose to undertake such activities too close to the Bid Submission Deadline. 

iv. The Bidder can search for active Bids through the "search active tenders" link, select a 
Bid in which he/she is interested in, and then move it to the 'My Tenders' folder using 
the options available in the e-Bid submission menu. The Bidder should keep all the 
documents ready as per the requirements of e-Bid document in the PDF as per formats 
given in the Tender document. 

v. After clicking the 'pay online' option, the Bidder shall be redirected to the terms and 
conditions page. The Bidder shall read the terms & conditions before proceeding to fill 
in the EMD online payment details. After entering and saving the EMD details form, the 
"Bid document preparation and submission" window shall appear, upon which the 
Bidder shall upload the documents as per technical and financial schedules/packets 
given in the Bid details. 

vi. Next, the Bidder shall upload the technical e-Bid documents, i.e., a scanned copy of the 
EMD, along with the Technical Bid and the corresponding documents/details. Before 
uploading, the Bidder must select the relevant Digital Signature Certificate. He may be 
prompted to enter the Digital Signature Certificate password, if necessary. For 
uploading, the Bidder should click the "browse" button against each document label in 
the technical and financial schedules/packets and then upload the relevant PDF files 
already prepared and stored in the Bidder's computer. The required documents for each 
document label of technical and financial schedules can be clubbed together to make 
single different files for each label. 

vii. The Bidder shall thereafter be required to click "Encrypt" for successfully encrypting 
and uploading of required documents. During the above process, the e-Bid documents 
are digitally signed using the DSC (Digital Signature) of the Bidder and then the 
documents are encrypted/locked electronically with the DSCs of the Bid openers to 
ensure that the e-Bid documents are protected, stored and opened by concerned Bid 
openers only. 

viii. After successful submission of e-Bid documents, a page giving the summary of e-Bid 
submission will be displayed confirming the end of e-Bid submission process. The 



19 

Bidder shall be able take a printout of the Bid summary using the "print" option 
available in the window as an acknowledgement for future reference. 

 

10.   Pre-Bid 

i. A Pre-bid meeting shall held at committee hall, Ground floor,Markfed House, Plot No.4,     
Sector 35B, Chandigar-160022.  

ii. The purpose of the pre-bid meeting is to enable prospective bidders to seek clarifications and 
raise doubts, issues or concerns regarding the scope of work, eligibility criteria, payment 
terms, contractual provisions, or any other aspect of this tender.  

iii. Bidders may attend the pre-bid meeting in person or nominate an authorized representative to 
attend on their behalf. The authorized representative shall carry an authorization letter on the 
bidder’s letterhead, duly signed and stamped by the authorized signatory of the bidder. 

iv. Clarification and amendments (if any) arising out of pre-bid meeting shall be uploaded on the 
websites www.markfedpunjab.com and https://eproc.punjab.gov.in only. No separate 
communication shall be issued to individuals’ bidders.  

v. Participation in the pre-bid meeting is not mandatory; however, all bidders are strongly 
advised to attend the same in order to have a clear understanding of the tender requirements.  

11.   Eligibility Criteria for Bidders: 

11.1 Each Bidder shall be a single business entity (“Bidder”). No JV/consortium shall be allowed 
to submit a Bid. Subletting/sub-contracting of the work by the selected bidder is strictly 
prohibited. For the purposes of this Tender, the term “single business entity” shall mean: 

i. A company registered in India under the Companies Act 1956, or the Companies Act 2013. 
ii. A registered partnership firm. 

iii. A limited liability partnership (LLP) registered under the Limited Liability Partnership Act,  
2008; 

iv. A sole proprietorship firm. 
v. A cooperative society registered under Applicable Law. 

11.2The Bidders are required to submit the following proof regarding the constitution of an entity: 

i. For Companies:   
   a. Certificate of incorporation. 
   b. Certified memorandum of association and articles of association. 
   c. List of directors.  

ii. For Partnership Firms: 
 a. Certified partnership deed; 
  b. Certificate of registration issued by the competent authority.    

iii. For Limited Liability Partnerships: 
  a. Certificate of incorporation issued by the competent authority.  

iv. For Sole Proprietorship Firms: 
a. Duly signed self-declaration. 
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v. For Cooperative Society: 

 a. Documents of registration as a cooperative society issued by the competent authority 

11.3 Each bidder shall be evaluated as per the pre-qualification/eligibility-cum-technical 
qualification criteria mentioned below. Bids of the Bidders, who don’t meet the required pre- 
qualification/eligibility-cum-technical qualification criteria mentioned in this Tender shall be 
treated as non-responsive and shall not be considered further for technical evaluation. The pre- 
qualification/eligibility-cum-technical qualification criteria are given as below (“Technical 
Eligibility”) :-  

S. No. Category Eligibility Criteria Supporting Documents 

1. Financial 

The agency must have an average annual 
turnover of at least INR 2,00,00,000 
(Indian Rupees Two Crores Only) in the 
following three financial years: 

(i) 2022-2023, (ii) 2023-2024, and (iii) 
2024-2025, 

A certificate from a practicing 
Chartered Accountant (CA).  

For each of the financial years 2022-
23, 2023-2024 and 2024-2025, the 
Bidder shall submit a certificate from 
a practicing Chartered Accountant 
(CA) specifically certifying the 
turnover generated. 

2. 
Relevant 
Experience 

The agency should have experience of 
minimum of last 3 (three) years (2022-
2023, 2023-2024 and 2024-2025)   in 
creation of creative assets for Print & 
Event collateral/Advertising/Branding 
material  

Copy of Memorandum of 
Understanding/Work Order/ Purchase 
Order/Client Certificate for 
completion of work.  

3. 
Relevant 
Experience 

The agency should have experience of 
minimum of last 3 (three)years (2022-
2023, 2023-2024 and 2024-2025) insocial 
media platform management 

Copy of Memorandum of 
Understanding/Work Order/ Purchase 
Order/Client Certificate for 
completion of work. 

4. 
Relevant 
Experience 

The party must have prior experience in 
creating Punjabi, English and Hindi 
language content, including videos, print 
collateral creatives, and social media 
assets. 

Copy of Memorandum of 
Understanding/Work Order/ Purchase 
Order/Client Certificate for 
completion of work. 

5. 
Relevant 
Experience 

The party must have prior experience in 
last 3 years (i.e. 2022-2023, 2023-2024 
and 2024-2025) with at least 2 (two) 
FMCG clients of work value of Rs. 5 lac 
for each assignment creation of creative 
assets for Print&Event 
collateral/Advertising/Branding material 
and other graphic designs. 

Copy of Memorandum of 
Understanding/Work Order/ Purchase 
Order/Client Certificatefor 
completion of work. 
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6. 
Relevant 
Experience 

The party must have prior experience in 
last 3 years (i.e. 2022-2023, 2023-2024 
and 2024-2025)   with at least 2 (two) 
FMCG clients of work value of Rs. 5 lac 
for each assignment in social media 
platform management.  

Copy of Memorandum of 
Understanding/Work Order/ Purchase 
Order/Client Certificate for 
completion of work. 

7. 
Human 
Resources 

In terms of Print media content 
requirement and social media platform 
management, the agency should be able 
to provide dedicated copy writers 
proficient in English, Punjabi and Hindi 
along with translators if needed. No hire 
basis shall be allowed 

Self-declaration of dedicated 
copywriters proficient in English, 
Punjabi, and Hindi, along with 
translators (if applicable), confirming 
that they are in-house resources and 
not hired on a contract basis. 

8. 
Human 
Resources 

The agency should have a well-equipped 
production/technical team with the 
necessary resources to handle the 
technical requirements, including 
expertise in creation of info 
graphics.While the agency should be able 
to dedicate resources, as mentioned 
above, it should also be in a position to 
allocate additional resources as and when 
required to meet urgent timelines.  

Self-declaration of in-house 
production and technical team 
members, along with details of 
available equipment/software, and 
confirmation of expertise in creating 
infographics (supported by past work, 
if available) 

9. 
Operational 
Requirement 

The bidder must have their office at 
Chandigarh Tricity. 

Valid lease/rent agreement, 
ownership document, or any 
government-issued 
registration/certificate or any valid 
utility bill clearly showing the office 
address in Chandigarh Tricity. 

10. 

Regulatory 
and 
Compliance 
Documents 

The bidder shall be registered for GST 
and shall have valid PAN number. 

Goods and Service Tax (GST) 
Certificate and PAN Card Copy. 

11. 
Legal and 
Financial 
Declarations 

a. The Bidder has not been blacklisted 
or debarred by any “Government 
Authority”. 

b. The Bidder does not have any 
pending criminal cases.  

c. The Bidder has not been convicted 
for such offences by any court, 
tribunal, quasi-judicial or 
administrative authority, or any other 
legal body with legal jurisdiction 
over such matters. 

Self-declaration by Authorized 
Signatory, as per Annexure-B 
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12. 
Acceptance of 
Terms and 
Conditions 

The Bidder shall submit a self-declaration 
of acceptance of all terms and conditions 
of this Tender. 

Self-declaration for acceptance of 
terms and conditions of the Tender, 
as per Annexure-A 

12.   Bid Related Details and Evaluation 

12.1    Preparation of Bids 

i. The Bidder is expected & deemed to have carefully examined all the instructions, guidelines, 
forms, requirements, appendices and other information along with all terms and conditions 
and other formats of the tender process. Failure to furnish all the necessary information as 
required by this Tender Document or submission of a Bid not substantially responsive to all 
the requirements of this Tender Document shall be at Bidder’s own risk and may be liable 
for rejection. 

ii. Once the Bid is submitted, it will be presumed that the Bidder has seen and understood the 
quantum of work to be done. 

iii. The Bidder(s) shall be responsible for all costs incurred in connection with participation in 
the tender process. 

iv. The Bid(s) submitted by fax/ e-mail/ envelope etc. shall not be accepted. No correspondence 
will be entertained on this matter. 

v. All information supplied by Bidders shall be treated as contractually binding on such 
Bidders, including specifically the Selected Bidder. 

12.2    Scenarios for Bid Rejection 

Failure to comply with the below requirements shall lead to the bid rejection 

i. Compliance with all requirements as set out within this Tender. 
ii.Submission of the forms and other particulars as specified in this Tender and responding to each 
element in the order as set out in this Tender. 
iii.Submission of all supporting documentations specified in this Tender, corrigenda or any 
addenda issued hereto. 
iv.Bidder shall ensure strict compliance with the Pre-Qualification/Eligibility-Cum-Technical 
Qualification Criteria. 

12.3   Validity of bids 

i.Bids shall remain valid till the expiry of 90 (ninety) days from opening of the Bids. MARKFED 
reserves the right to reject any Bid valid for a shorter period. 
ii. If required, MARKFED may solicit the Bidder’s consent to extend the period of validity. The 
request and the response thereto shall be made in writing. Extension of validity period by the 
Bidder shall be unconditional. A Bidder may refuse the request and MARKFED shall not forfeit 
his/her EMD. A Bidder granting the request shall not be permitted to modify its Bid. 
iii. MARKFED reserves the right to annul the Tender Process, or to accept or reject any or all the 
Bid(s) in whole or part at any time without assigning any reasons and without incurring any 
liability to the affected Bidder(s) or any obligation to inform the affected Bidder(s) of the grounds 
for such decision. 
iv. MARKFED may, at its own discretion, extend the date for submission of proposals. 
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12.4    Earnest Money Deposit (EMD) and Security Deposit 

i.The Technical Bid shall be accompanied by an Earnest Money Deposit (“EMD”) of INR 
2,00,000/- (Indian Rupees Two Lakhs Only), adjustable towards the security deposit (in 
accordance with Clause 12.4(ii) below), which shall be submitted online through e-procurement 
portal only.  
ii.The Selected Bidder shall, within 15 (fifteen) days of receiving the LOA, be required to furnish 
a security deposit @ 5% of the contract value  through NEFT/ RTGS in favor of The Punjab State 
Cooperative Supply and Marketing Federation Ltd. Payable at Chandigarh (the security deposit 
payable by  Selected Bidder under this Clause12.4 (ii) shall be the “Security Deposit”).  
iii.Any delay in the submission of the Security Deposit shall lead to the imposition of the 
damagedetailed in Annexure D. 
iv.No interest shall be paid on the EMD or the Security Deposit submitted by the Selected Bidder. 
v.The Security Deposit shall be released by MARKFED no later than the date falling 4 (Four) 
months after the expiry of the Contract and shall be kept valid until such date.    
 
vi.MARKFED is not responsible for delay in EMD refund of unsuccessful bidder due to e-proc 
(NIC) portal system. 
 

vii. The EMD shall be forfeited by the Bidder(s) on account of one or more of the following 
reasons: - 

a. Bidder withdraws its Bid during the validity period as specified in this Tender. 
b. Bidder fails to provide required information during the Tender Process. 
c. In case of a selection, the Selected Bidder fails to sign the Contract and / or delays the 

submission of the Security Deposit beyond such period prescribed in 12.4 (ii) and 12.4 
(viii) that the EMD is forfeited in accordance with the terms therein. 

d. If a Bidder is found to have made misleading or false representations in the forms, 
statements and attachments submitted in its Bid; 

viii.The Security Deposit of the Selected Bidder shall be forfeited in full or in part in the following 
cases: 

a.When the terms and conditions of Contract are breached/ infringed. 
               b. When the Contract is being terminated due to non-performance of the Selected Bidder. 
c. MARKFED incurs any loss due to the Selected Bidder’s negligence in carrying out the Project. 

Implementation as per the agreed terms and conditions in the Contract and this Tender; 
and/or 

d.  Any other case as mentioned in this Tender or in the Contract to be signed. 
ix. No Bidder shall be exempted from submitting the EMD and / or the Security Deposit, for any 
reason whatsoever.  

12.5    Deviations 

Bids submitted with any deviations to the contents of the Tender may be considered as non-
responsive, at MARKFED’s sole discretion. No deviation(s)/assumption(s)/recommendation(s) 
shall be permitted with the Bid. 

12.6    Amendment to the Tender Document 

i. Amendments / corrigenda / addenda / clarifications necessitated due to any reasons, shall be 
made available on websites i.e.https://eproc.punjab.gov.in andwww.markfedpunjab.com and 
only as provided in the Document Control Sheet. No separate communication either in writing 
or through email will be made to any interested/ participating bidders. It shall be the 
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responsibility of Bidder to keep on visiting the website to amend their bids incorporating the 
amendments so communicated through the websites. 

ii. In order to provide prospective Bidders with a reasonable time for taking the corrigenda or 
addenda into account, MARKFED, at its sole discretion, may extend the last date for the 
receipt of Bids. 

12.7    Bid Evaluation Process 

i. Pre-qualification/Eligibility-Cum-Technical Qualification Criteria Assessment: All the bids 
will be checked for conformance to the eligibility criteria stated in the Clause 11.3(“Technical 
Bid”), of the Tender document. Non-conforming proposals will be rejected. 

ii. Bids of the Bidders, who don’t meet the required pre- qualification/eligibility-cum-technical 
qualification criteria mentioned in this Tender shall be treated as non-responsive and shall not 
be considered further for technical evaluation. 

iii. The Bid evaluation will be carried out in 2 stages. 
a. Stage-1 (Technical Bid Evaluation): Technical Bids for only those bidders who have 

been found to be in compliance with the Pre-qualification/Eligibility-Cum-Technical 
Qualification Criteria stated in the Clause 12.9 of the Tender would be considered by the 
Markfed for evaluation. 

b. Stage-2 (Financial Bid Evaluation) as per clause no. 12.10.  
iv. During the process of evaluation of the Bids, MARKFED may, at its discretion, ask Bidders 

for clarifications on their Bids. The Bidders are required to respond within the prescribed time 
frame given for submission of such clarification, failing which the MARKFED shall make its 
own reasonable assumptions at the total risk and cost of theBidder, and the Bid may be 
rejected. 

12.8    Bid Opening 

i. MARKFED shall (either by itself or through its nominated representatives) evaluate the Bids 
submitted by the Bidders. No correspondence will be entertained outside the process of 
evaluation with the MARKFED (or its representatives). 

ii. The Bids submitted will be opened at the time & date as specified in the Document Control 
Sheet of this Tender by MARKFED or any other officer authorized by MARKFED, in the 
presence of Bidders or their representatives who may wish to be present at the time of Bid 
opening. 

12.9    Technical Bid Evaluation 

i. Pre-Qualified Bidders as per Clause 11.3 shall be eligible for technical bid evaluation and 
shall be invited to make a presentation for technical evaluation criteria mentioned in Clause 
12.9(iv). 

ii. The Technical Bid will be evaluated based on the detailed criteria and weightages mentioned 
in Clause 12.9 (iv) Only those applicants who score 60 marks or more in absolute terms out of 
100 for the technical proposal shall be deemed technically qualified.  

iii. The bidder is also required to make an in-person presentation to the MARKFED team on the 
date communicated by MARKFED. 

iv. The Technical Bid evaluation criteria is mentioned ahead: 
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S.No. Criteria for Marking 
Documents to be 

Submitted 
Max. 
Marks 

 1. 

Average annual turnover of the bidder in the 
following three financial years: 
(i) 2022-2023, (ii) 2023-2024, and (iii) 2024-
2025, 
● INR 2-2.5 Crores - 5 marks 
● INR 2.51-3 Crores - 10 marks 
● More than 3 crores - 15 marks 

A certificate from a 
practicing Chartered 
Accountant (CA).  

For each of the financial 
years 2022-23, 2023-2024 
and 2024-2025, the Bidder 
shall submit a certificate 
from a practicing Chartered 
Accountant (CA) 
specifically certifying the 
turnover generated. 

15 marks 

2. 

The party must have prior experience in last 3 
years i.e. (2022-2023,2023-2024 and 2024-2025) 
in social media platform management in India or 
globally related to FMCG with government, 
public or private sector entities, foundations or 
multilateral agencies 
● 2 clients – 5 marks 
● 3-5 clients – 10 marks 
● 5+ clients – 15 marks 

 
Copy of Memorandum of 
Understanding / Work 
Order / Purchase Order / 
Client Certificate for 
completion of work.  

15 marks 

3. 

The agency should have experience of minimum 
of last 3 (three) years (2022-2023, 2023-2024 and 
2024-2025) in creation of creative assets for Print 
& Event collateral/Advertising/Branding material. 
● 2 clients – 5 marks 
● 3-5 clients – 10 marks 
● 5+ clients – 15 marks 

 
Copy of Memorandum of 
Understanding /Work 
Order/ Purchase Order / 
Client Certificate for 
completion of work. 

15 marks 

4. 

The bidder must have achieved an engagement 
rate of 3–5% on the social media accounts 
previously managed.  
 
● 3-5% – 5 marks 
● 5.1%- 8% –10 marks 
● More than 8% – 15 marks 

 

Verified Meta analytical 
reports or any other 
relevant third-party report 
shall be submitted as proof. 

15 marks 
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5. 

The qualified bidders would be required to make 
a PRESENTATION to the corporation which 
includes the following: - 
● Branding & Communication Approach - 

Evaluation of the agency’s strategic thinking 
for MARKFED Sohna brand building. 

● Creative Strategy - Proposed theme, brand 
tonality, rural + urban consumer connects, 
and storytelling approach. 

● Social Media Plan - Query handling, and 
platform-specific strategies for Instagram, 
Facebook, and YouTube. 

● Visual Identity Improvement - Ideas to 
modernize MARKFED Sohna’s packaging 
design, visual language, or refine the logo.  

● Understanding of MARKFED Sohna 
Brand - Agency’s insight on current brand 
perception, product relevance, and 
positioning strategy. 

● Campaign Concepts - Fresh campaign ideas 
for digital, print, TV, or integrated media, 
with sample visuals or mock-ups. 

Presentation to be made in-
person to the MARKFEDas 
per the date communicated 
to the bidder 

40 Marks 

    

 
Total  100 Marks 

 

12.10    Financial Bid Evaluation 

i. The second stage shall be the evaluation of the Financial Bid of Qualified Bidders. 
ii. Financial Bids will be opened for those bidders who have qualified for the technical bids. 

iii. In the event that the date for Bid opening falls on a Saturday, Sunday, or a public holiday, the 
Bids shall be opened on the next working day without any further notification. 

iv. The bidder is required to quote an overall service fee on monthly basis for the entire scope of 
work for a period of two years for the aforementioned assignment. The cost indicated in the 
Financial Bid shall be deemed as final and reflect the total cost of services excluding GST. 
Prices quoted should be inclusive of all fees towards complete scope of work,all taxes, 
duties, levies, license fees, (excluding GST) and shall also include all expenses incurred for 
the execution of the contract such as travel expenses, transportation expenses, other 
expenses, office expenses, out of pocket expenses etc. 

v. Omissions, if there are any, in costing any item shall not entitle the bidder to be compensated 
and the liability to fulfill its obligations as per (clause no. 7 of tender)the Scope of Work 
within the total quoted price shall be that of the bidder. 

vi. Any conditionality included in the financial proposal will lead to disqualification of the 
entire bid and forfeiture of the EMD. 
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vii. The prices/rates quoted by the Bidder shall remain firm (fixed) during the period of Contract 
and shall not be subject to any variation on any account. A Bid submitted with variable price 
quotation will be treated as non- responsive and hence, shall be liable to be rejected. 

viii. The fees are to be submitted online on e-tendering portal ONLY as per format in Annexure-
C. No rate should be quoted in technical bid. The bid quoting rate in technical bid will not be 
considered and shall be rejected outrightly 

12.11    Combined Evaluation of Technical and Financial Bid (QCBS) 

i. Bids will be evaluated as per Combined Quality Cum Cost Based System. The technical bids 
will be allotted to a weight of 70% while commercial bids will be allotted a weight of 30%. 

ii. Normalization process for technical scores: The best technical proposal with highest 
technical score (Tm) will be given a technical score (St) of 100 points. The technical scores 
(St) of the other Technical Proposals will be determined using the following formula: [St = 
100 x T/Tm, in which St is the technical score, Tm is the highest technical score, and T is the 
technical score of the bidder under consideration]. 

iii. Normalization process for financial scores: The lowest financial proposal (Fm) will be given 
a financial score (Sf) of 100 points. The financial scores (Sf) of the other Financial Proposals 
will be determined using the following formula: [Sf = 100 x Fm/F, in which Sf is the 
financial score, Fm is the lowest price, and F is the price of the proposal (in INR) under 
consideration]. The financial proposal should be excluding any taxes. 

iv. The combined score shall be based on Quality cum Cost based Selection (QCBS). Proposals 
will be ranked according to their combined technical (St) and financial (Sf) scores 
(Combined score = S) using the weights (T = the weight given to the Technical Proposal; P = 
the weight given to the Financial Proposal). The weights given to the Technical and 
Financial proposals will be 0.7 and 0.3 respectively: (S=St x 0.7 + Sf x 0.3).  

v. The project would be awarded to the bidder with the highest combined score. 
 

13.   Disqualifications 

MARKFED may, at its sole discretion and at any time during the Tender Process, without prejudice, 
and in addition to its other rights detailed in this Tender or otherwise under Applicable Law, 
disqualify any Bidder, if the Bidder has: 

13.1 Made misleading or false representations in the forms, statements and attachments submitted 
in Bid documents. 
13.2 Exhibited a record of poor performance such as abandoning work, not properly completing 
the contractual obligations, inordinately delaying completion or financial failures, etc. in any 
Project in the preceding three years. 
13.3 Failed to provide clarifications related thereto, when sought. 
13.4 Submitted more than one Bid (directly / indirectly). 
13.5 Declared ineligible by the Government of India / State / UT Government / PSUs / any 
Government Society/Board/Corporation for corrupt and fraudulent practices. 
13.6 Submitted a bid with price adjustment/variation provision. 
13.7 Not submitted documents as specified in this Tender. 
13.8 Suppressed any details related to the Bid. 
13.9 Submitted incomplete information, subjective, conditional offers and / or partial offers. 
13.10 Not submitted documents as requested in this Tender, including any checklist prescribed 
hereunder. 
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13.11 Submitted a Bid with an inadequately long validity period. 
13.12 Submitted a Bid that is conditional. 
13.13 Committed any non-adherence/non-compliance with the provisions of the Tender. 

 
14.   Issue of Letter of Award (LOA) 
Upon the selection of the Selected Bidder, MARKFED shall issue such Selected Bidder a Letter of 
Award (“LOA”) after depositing the security amount as per clause no. 12.4(ii) . The LOA shall 
oblige the Selected Bidder to execute the Contract and submit the Security Deposit in accordance 
with the terms of this Tender. 

15.   Signing of Contract 

The Selected Bidder shall sign the Contract with MARKFED within 15 (fifteen) days of the issuing 
of the LOA. After signing of the Contract, no variation or modification in the terms of the Contract 
shall be made except by mutual written amendment signed by both the Parties. 

This Tender, along with each of its annexures, shall form an integral part of the Contract, and shall be 
legally binding on each of the parties to the Contract. The Selected Bidder shall be required to adhere 
to the conditions laid down in this Tender. Further, each of the annexures to this Tender shall be 
deemed to form part of the Tender. 

16.   Fraud and corrupt/malpractices 

16.1 All the Bidders must observe the highest standards of ethics throughout the Tender Process 
and the Contract period. 
16.2 For this purpose, definitions of the terms are set forth as follows: 

a. "Corrupt practice" means the offering, giving, receiving or soliciting of anything of value to 
influence the action of the MARKFED or its personnel in contract executions. 
b. "Fraudulent practice" means a misrepresentation of facts, in order to influence a selection 
process or the execution of a contract and includes collusive practice among Bidders (prior to or 
after Bid submission) designed to establish Bid prices at artificially high or non‐competitive 
levels and to deprive the MARKFED of the benefits of free and open competition. 

c. “Unfair trade practice” means supply of services different from what is ordered, or change  
in the scope of work. 

d. “Coercive practice” means harming or threatening to harm, directly or indirectly, persons or 
their property to influence their participation in the selection process or execution of contract. 

16.3 MARKFED shall reject a Bid, if it determines that the Bidder recommended for award, has 
been determined to have been engaged in corrupt, fraudulent, coercive or unfair trade practices. 
16.4 MARKFED shall blacklist a Bidder, for a stated period of time, for award of contract, if the 
Bidder is found to be engaged in corrupt, fraudulent, coercive or unfair trade practice(s) in 
competing for, or in executing, the Contract at any point of time. 
 

17.   Standards of Performance 

The Selected Bidder shall deliver the services and carry out its obligations under the Contract with 
due diligence and efficiency in accordance with generally accepted professional standards and 
practices. The Selected bidder shall always act in respect of any matter relating to this Contract as a 
faithful Bidder to MARKFED. The Selected Bidder shall always support and safeguard the 
legitimate interests of MARKFED, in any dealings with a third party. The Selected Bidder shall 
conform to the standards laid down in this Tender in totality. 
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18.   Confidentiality 

18.1 Confidential information shall mean and include any and all confidential or proprietary 
information furnished, in whatever form or medium, or disclosed verbally or otherwise by the 
Bidders and/ or MARKFED to the other including, but not limited to, the services, plans, financial 
data and personnel statistics, whether or not marked as confidential or proprietary by the parties. 
18.2 The Selected Bidder shall ensure that while executing the Project, all the details and 
information exchanged are kept confidential. 
18.3 During the execution of the Project except with the prior written consent of MARKFED, the 
Selected Bidder or its personnel shall not at any time communicate to any person or entity any 
confidential information acquired in the course of the Contract, including the terms of the Contract. 
18.4 The Selected Bidder shall be required to take appropriate action with respect to its personnel to 
ensure that the obligations of non-use & non-disclosure of confidential information are fully 
satisfied. In case of failure, MARKFED reserves the right to: (i) encash the Security Deposit; (ii) 
terminate the Contract and (iii) take legal action against the Selected Bidder. 
 

19.   No Employee-Employer Relationship 

19.1 The personnel of the Selected Bidder shall not claim to become the employees of MARKFED 
and there will be no employee and employer relationship between the personnel engaged by the 
Selected Bidder and MARKFED. 
19.2 The Selected Bidder is solely responsible for any accident / medical / health related liability 
for the personnel deployed by the Selected Bidder for all Project related activities. MARKFED 
shall have no liability in this regard. The Selected Bidder shall be solely responsible for the 
redressal of grievances /resolution of disputes relating to persons engaged and or deployed. 

19.3 The persons deployed shall not claim any master and servant relationship against MARKFED. 
19.4 In case of the termination of the Contract/ agreement or on its expiry or otherwise, the personnel 
engaged and deployed/deputed by the Selected Bidder, shall not be entitled to and shall not claim any 
absorption in the regular or otherwise services of MARKFED. 
 

20.   Termination of Contract 

20.1 Termination of Contract for Default 

20.1.1 If the selected bidder fails to deliver and perform any or all the services within the period(s) 
specified in the contract, or within any extension thereof granted by the MARKFED or if the 
selected bidders fail to perform any other obligation(s) under the contract. 

20.1.2 The Selected Bidder shall be required to take appropriate actions with respect to its 
personnel to ensure that the obligations of non-use & non-disclosure of confidential information are 
fully satisfied. In case of failure, MARKFED reserves the right to terminate the contract. 

20.1.3 In the event of non-achievement of the assigned targets and reach as specified in Annexure 
D: Penalty Clause, the contract shall be liable for termination, and the security deposit shall be 
forfeited.  

20.1.4 In case of termination, the remaining work may be got done at the bidder risk and cost.  
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20.2 Termination of Contract for Convenience  

MARKFED may terminate the Contract for any reason or in the event that any 
directive/instruction/policy is issued by the Government of Punjab, in whole or in part, by giving 
one (1) month’s written notice to the Selected Supplier(s), which notice of termination shall refer to 
this clause. Upon receipt of the notice of termination under this Clause, the Selected Supplier(s) 
shall either as soon as reasonably practical or upon the date specified in the notice of termination 
cease all further work, except for such work as MARKED may specify in the notice of termination 
for the sole purpose of protecting that part of the services already executed. No additional 
compensation, damages or amounts of any nature shall be payable to the Selected Supplier(s) from 
MARKFED on account of any termination by MARKFED pursuant to this Clause. 

21.   Blacklisting 

MARKFED has right to blacklist a Bidder for a specified time from participating in any tender notified by 
MARKFED for such period as it may deem fit as per the Punjab Transparency in Public Procurement Rules, 
2022. The Procedure for blacklisting shall be as follows: 

i. The Project Steering Committee shall assess the reasons for blacklisting and submit its recommendations 
to the Managing Director, MARKFED. 

ii. The Managing Director, MARKFED, shall then issue a 15 (Fifteen) day show cause notice to the 
supplier, incorporating the reasons for blacklisting based on the recommendations of the Project Steering 
Committee. 

iii. The bidder may either give his response in writing or through personal hearing if allowed by the 
Managing Director, MARKFED. 

iv. On receiving the response in writing or through personal hearing or on expiry of period of show cause 
notice, whichever is earlier, the Managing Director, MARKFED shall take a decision and pass a speaking 
order on the blacklisting of the bidder and communicate the same to the blacklisted bidder. 

v. If the Bidder is dissatisfied with the decision made by the Managing Director, MARKFED, the bidder 
may proceed as per clause no. 23.  

22.   Intellectual Property Rights 

Any outcome from deliverables will be the IPR of this corporation. Selected bidders shall have no 
right to the same. Non deliverable covered under the Contract shall be shared, sold or disposed by 
the Bidder in violation of any right whatsoever of third party, and in particular, but without 
prejudice to the generality of the foregoing, of any patent right, trademark or similar right, or any 
charge mortgage or lien. The Bidder shall indemnify the Corporation from all actions, costs, claims, 
demands, expenses and liabilities, whatsoever, resulting from any actual or alleged infringement as 
aforesaid and at the expenses of the Bidder, the corporation shall be defended in the defense of such 
proceedings. 

23.   Arbitration 

All the disputes and differences arising out of or in any manner touching or concerning the 
agreement whatsoever shall be referred to the sole arbitration of an arbitrator to be appointed by the 
SPA/Markfed from the panel of the independent Arbitrators. The second party will have no 
objection to the appointment of the arbitrator from the panel of the independent Arbitrator 
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maintained by SPA/Markfed, which is in consonance with the 7th schedule of the Arbitrators and   
Conciliation Act, 1996. The award of the arbitrator shall be final and binding on the parties to the 
contract. In the event of death of an Arbitrator or his being transferred or vacating his office or 
being unable to act for any reasons, the concerned SPA/Markfed at the time of such transfer, 
vacation of office, death or inability, shall appoint another person to act as Arbitrator. 
Subject to the above provisions, the arbitration & conciliation Act, 1996 (as amended in 2015) or 
any statutory re-enactment or modifications thereof shall apply to the arbitration provided under 
this clause. The fee of the Arbitrator so appointed shall be governed by the terms and conditions of 
the Markfed.  
In case of any change in tender documents, the corrigendum/addendum will be uploaded only at 
www.markfedpunjab.com and eproc.punjab.gov.in. All The proceedings under the agreement or 
otherwise shall be within the jurisdiction of Chandigarh Court only.  
 

24.   Grievance Redressal for the selected bidder. 

i.For any disputes/grievance arising during the term of the contract, the selected bidder shall file a 
written complaint to the project steering committee constituted by Markfed for the purpose of the 
project (Project steering committee) which shall be chaired by the Chief Accounts Officer and 
Chief Manager(Mktg.) within 30 days of occurrence of the event giving rise to such 
grievance/dispute. 
ii. The project steering committee shall adjudicate the appeal within 30 days. 
iii   If the selected bidder is dissatisfied with the decision of the project steering committee, the 
matter may be escalated to the Managing Director, Markfed. 
iv The Managing Director, Markfed shall adjudicate the appeal within 30 days from the date of 
the escalation.  
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25.   Annexures 

Annexure-A: Self Declaration for acceptance of terms and conditions. 

[To be submitted on Bidders Company Letterhead]  
To:          Date:   

The Managing Director   
The Punjab State Co-operative Supply and Marketing Federation Limited   
Plot No.4, Dakhshin Marg, Sector-35-B,   
Chandigarh-160022   

Sub: Acceptance of tender terms and conditions.  

 (Tender Ref No.: _________________ Dated: ___________)   

Dear Sir,   

We are pleased to submit our technical bid for proposal for ‘Tender for Hiring of Agency for 
Branding, Social Media and PR services of Sohna”. 

I declare that I am an authorized person to submit the technical bid.   

I hereby declare that our Technical bid is complete in all respects and certify:   

1. That I acknowledge by submitting our proposal, acceptance of all terms and conditions and 
are bound by the terms and conditions outlined in the Tender and agree to comply with the 
requirements and obligations specified therein. 

2. That all documents and Information furnished are correct in all respects to the best of  my 
knowledge and belief.   

3. That I have not suppressed or omitted any information as desired in tender document  “If 
found faulty/ improper, the Markfed can act against the bidder by disqualifying/  debarring in 
the bid”.   

 

Place …………………                                               Signature of the authorized signatory 

Date ………………….                            

Name ………………………………………………    

Designation ……………………………………….    

Address …………………………………………….. 

Phone …………………………………………….. 

Email ………………………………………………. 
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Annexure-B : Self-declaration Format -Debarment/ Blacklisting 

Self-Certificate   
[To be submitted on Bidders Company Letterhead]  
 
To:           Date:   

The Managing Director   
The Punjab State Co-operative Supply and Marketing Federation Limited   
Plot No.4, Dakhshin Marg, Sector-35-B,   
Chandigarh-160022   

Sub: Undertaking of Debarment/ blacklisting  

Dear Sir,   

With reference to the above subject, we hereby wish to inform that, ________<<Name of the  
Firm>>_________________ has not been debarred by any Central/State Government  Department/ 
Institution as on the date of submission of the Bid and there has been no  litigation with any 
Department/PSU/Corporation in Central State Government which may  have any impact on our 
ability to deliver the project (if awarded) or under a declaration of  ineligibility for corrupt or 
fraudulent practices as on date_________.   

Further, I/We also declare that ________<<Name of the Firm>>_________________not been 
convicted in any criminal case and also no case under the Essential Commodities Act is pending 
against us.   

We hope that this undertaking provided hereinabove shall suffice the purpose. In case you need 
further clarification, we would be glad to provide the same.   

Yours faithfully,   

Place …………………                                              Signature of the authorized signatory 

Date ………………….                           

Name ………………………………………………     

Designation ……………………………………….    

Address …………………………………………….    

Phone ……………………………………………….  

Email ………………………………………………. 
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Annexure-C: Financial Bid 

[Financial Bid Submission format is provided in .xls format alongwith this Tender document, Bidders 
are advised to download and quote rates and upload it in the site at the respective location. Same is 
provided below for kind reference only] 

To:           Date:   

The Managing Director   
The Punjab State Co-operative Supply and Marketing Federation Limited   
Plot No.4, Dakhshin Marg, Sector-35-B,   
Chandigarh-160022   

Sub - Tender for Hiring of Agency for Branding, Social Media and PR services of Sohna brand under 
MARKFED. 

 (Tender Ref No.: _________________ Dated: ___________)   

Dear Sir,   

We are pleased to submit our Financial Proposal for the Tender for Hiring of Agency for Branding, 
Social Media and PR services of Sohna.   

We hereby declare that our Financial Proposal is unconditional in all respects. Our Financial 
Proposal is as follows:   

 Monthly Rate as per clause 12.10 (excluding GST)  Cost in INR (to be quoted in words and 
figures separately) 

  

We hereby agree to abide by all the terms and conditions laid down in the Tender document. 

Yours Faithfully, 

Place …………………                                                         Signature of the authorized signatory 

Date ………………….                                                                  

Name ……………………………………………   

Designation ………………………….………….    

Address ………...……………………………….. 

Phone .………………………………………….. 

Email .………………………………………… 
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Annexure-D: Penalty Clause 

i. Submission of Security Amount & Contract Signing 

The successful bidder must submit the security amount and sign the contract within 15 days 
of LOA issuance; as per clause no. 15 of tender   a delay beyond 15 days will incur a penalty 
of INR 5,000 per day, and if the delay exceeds 21 days, the contract may be cancelled, the 
EMD forfeited, and action will be taken under the Punjab Transparency in Public 
Procurement Act, 2019 and rule 2022. 

ii. Design Deliverables: 

The selected agency shall be responsible for providing a minimum of 55 creative Assets (31 
creative Assets for Social Media (6 reels, 2 Infographic videos, 6 image carousels and 17 
Static Posts) and 24 Creative Assets for print collateral) per month for various branding and 
marketing activities as per clause no. 8.3.2 & 8.3.3. In case the agency fails to deliver the 
required 55 creative Assets in any given month, the following penalties will be applicable:- 

Condition Penalty 

Shortfall of up to 10% 5% deduction of monthly fee 

Shortfall of 10–20% 10% deduction of monthly fee 

Shortfall >20% 20% deduction + warning notice 

 

iii. Social Media Growth ( Engagement Target) 

The Successful Bidder is required to maintain a minimum of 3% engagement rate on both 
Instagram and Facebook as per clause no. 8.3.3. In case the engagement rate does not meet 
the target the following penalties will be levied (the penalties will be applied separately for 
both the Platforms - Facebook and Instagram) :- 

Condition Penalty 

Engagement rate falls below 3% in any given 
month 

3% penalty on the total bill for that period 

Engagement rate falls below 3% for two 
consecutive months 

5% penalty on the total bill for that period 

Engagement rate falls below 3% for three 
consecutive months 

10% penalty on the total bill for that period 

Engagement rate remains below 3% for four 
consecutive months 

Termination of the agreement at the discretion 
of MARKFED (as per clause 19) 
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 iv.          Report and Analytics 

The Successful Bidder is required to submit a Monthly Progress report by 7th of every 
subsequent month which includes progress on target as specified by MARKFED given in the 
Scope of work in Paragraph 7 of the document. In case, the bidder fails to submit progress 
report on time, the following penalties shall be imposed: - 

Condition Penalty 

Delay up to 7 days 5% deduction on Monthly Bill 

Delay beyond 7 days/non-submission Hold entire payment until submission 

 

 v.          Creation of Monthly Content Calendar 

The Successful Bidder is required to submit a Monthly Content Calendar by 7th of every 
month as per clause no. 7.3.1 & 8.3.2. In case the bidder fails to submit progress report on 
time, the following penalties shall be imposed:- 

Condition Penalty 

Delay up to 7 days 5% deduction on Monthly Bill 

Delay beyond 7 days/non-submission Hold entire payment until submission 

 

 vi.        Monthly average growth in reach 

The successful bidder is required to ensure a minimum 15% month-on-month increase in the 
average reach per post on Instagram and Facebook as per clause no. 8.3.3. In case the bidder 
fails to maintain month-on-month increase in the average reach per post, the following 
penalties shall apply:- 

Condition Penalty 

10-15% 5% deduction on Monthly Bill 

5-10% 10% deduction on Monthly Bill 

Less than 5% 20% deduction + warning notice 
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 vii.       Monthly average growth in views on reels/video 

The successful bidder is required to ensure a minimum 10% month-on-month increase in the 
average views per video/reel on Instagram and Facebook as per clause no. 8.3.3. In case the 
bidder fails to maintain month-on-month increase in the average views per reel/video, the 
following penalties shall apply:- 

Condition Penalty 

5-10% 10% deduction on Monthly Bill 

Less than 5% 20% deduction + warning notice 

 

 viii.      Follower Growth 

The successful bidder is required to ensure a minimum 3% month-on-month increase in the 
followers on Instagram and Facebook as per clause no. 8.3.3. In case the bidder fails to 
maintain follower growth, the following penalties shall apply:- 

 

Condition Penalty 

2-3% 5% deduction on Monthly Bill 

1-2% 10% deduction on Monthly Bill 

Less than 1% 20% deduction + warning notice 

 

ix.        Public Relations Strategy: 

The selected agency shall be responsible for providing Public Relations strategy annually as 
per clause no. 8.3.2. In case the agency fails to deliver the required Public Relations Strategy, 
the following penalties will be applicable:- 

Condition Penalty 

Delay upto 1 month 5% deduction of monthly fee 

Delay upto 2 month 10% deduction of monthly fee 

Delay upto 3 month 20% deduction + warning notice 
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x.      Competitor Analysis Report: 

The selected agency shall be responsible for providing Competitor analysis reports monthly as 
per clause no. 8.3.2. In case the agency fails to deliver the required competitor analysis report, 
the following penalties will be applicable:- 

Condition Penalty 

Delay upto 1 month 5% deduction of monthly fee 

Delay upto 2 month 10% deduction of monthly fee 

Delay upto 3 month 20% deduction + warning notice 

 

xi.      Brand Kit: 

The selected agency shall be responsible for providing Brand kit within the first 4 months of 
the award of contract. In case the agency fails to deliver the brand kit, the following penalties 
will be applicable:- 

Condition Penalty 

Delay upto 1 month 5% deduction of monthly fee 

Delay upto 2 month 10% deduction of monthly fee 

Delay upto 3 month 20% deduction + warning notice 

In case the Bidder is not able to meet any of the targets for any 4 months in a year, then the payment 
will be withheld, and the contract shall be terminated, and security amount shall be forfeited.  


